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Murata’s business
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* The global market share of our main products is just our estimate. It may vary depending on the market and usage.
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Multilayer ceramic capacitors 1,000 800 600 |5,000-8,000 600 200
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Murata’s ratio of sales outside of Japan to net sales 60 companies 29 companies EMI suppression filters (EMIFIL®) 60 60 90 230 50 30
exceeds 90%. Murata’s strength lies in our network that
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by leveraging our network. persons persons

* Our estimate. The above figures are the number required per unit and not the number of our products used.

A diverse range of products for a diverse range of applications

Murata holds a large market share in a wide range of products, from our mainstay capacitors to filters, inductors (coils), sensors,

Solution business

batteries, and other components, and modules comprised of these components. The market areas where our products are

valued have expanded beyond our core markets, such as smartphones, PCs, AV equipment, and home appliances, and are now

experiencing increasing demand from other areas such as mobility, environment, and wellness. We aim to build a solution business by utilizing the technologies and experience we have developed through research and

development of components and modules and by combining software and communication networks with them.
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